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women in business
H E A L T H  &  B E A U T Y  ·  s p e c i a l  m a r k e t i n g  s e c t i o n

La Villa Salon & Spa
149 N. 1200 East State Street, Lehi · (801) 766-2300 · www.lavillasalon.com

business tip

GIVE FEEDBACK

S
imply put, La Villa Salon and 
Spa is a place to escape your 
every day. Whether you’re busy 

with family or feeling stress from the 
workplace, Lehi’s most exquisite salon 
is prepared to help you take a relax-
ing time out for yourself.
   “Life is moving at such a fast pace, 
and you never know what tomorrow 
will bring,” says Heather Hunsaker, La 
Villa’s owner. “People need to take 
time out and enjoy themselves.”
   Heather says she sees many local 
women who selfl essly put themselves 
last and deserve to be pampered.
   “You’re such a better mom, better 
friend, better person when you take 
care of you,” she says.
   Heather knows this fi rst hand — her 
four children (Ashley, 10, Cayden, 7, 
Emma, 5, Bree, 3) are her fi rst priority, 
and life is busy as a full-time mother 
and business owner.
   “Being a business owner is hard 
— it’s really hard,” she says. “But it’s 

worth it, especially being on my own 
as a mom to four kids. I’m so grateful 
for the salon, and I have to thank my 
kids for their love and understanding 
— they really are giving a lot. There 
needs to be a focus on taking time 
out for relationships — to stop and 
enjoy the company and just pamper 
yourself.”
   La Villa Salon and Spa has an ex-
tensive menu of services to help you 
take care of yourself and your rela-
tionships. For soothing relaxation try 
a hot stone massage or paraffi n spa 
facial. For a happy pick-me-up try the 
popular glitter toes or a make-up les-
son and application. If you need time 
away with a spouse, family member 
or group of friends, go for one of La 
Villa’s indulgent party packages.
   If you haven’t visited this Lehi gem 
just yet, stop in for $10 off your fi rst 
service. Let La Villa Salon and Spa 
bring out the inner you as you fi nd a 
way to escape your every day.

Stylists or technicians love to hear 
your feedback on the services 
they provide. Be patient with 

someone new to you. It may take 
a couple of times for you and the 
technician to learn your hair type,  

cowlicks, texture and style. We 
love positive feedback and cor-

rective criticism — we are here to 
serve you. A happy client is what 
we want. Without you, the client, 
we cannot succeed. Plus, word of 
mouth is the best advertisement.

Heather Hunsaker, owner


