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THESE LITTLE

ADS

WENT TO MARKET

. Sixteen local campaigns
5 WI n n e rs Of responded to our “want ad”
for innovative advertising.
ou r BeSt Ad From distinctive ducks to

stimulating signs, we got sold

o
Cam Palgn on the idea that Utah Valley
has the market on, well, the
CO ntESt market.

I. Organization Place

2. The Preserve at Mapleton (Designed by McMullin Fullmer Creative)

3. Zermatt Resort & Spa (Designed by Eli Kirk)

4. “Journey of Faith” productions (Designed by Kendell Creative Communications)
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